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Launch Invite to Beam Suntory s’ THE BLEND program

Print and digital.
Barrels, wood, old, current, trendy, simple.

COCA-COLA AMATIL

YOI
COGHE

gl

Y im

OCCASION

) HAVLE fmh N@BEAMSUN nvcoms' /
wf gvmsgmmen Y

SUNTORY




INVITED
70 CREATE

TIIF_PERFECL

BLE\D

COCKTAIL COMPETITION
ity SUNTORY

. ®
OCCASION d”nk@smart

COCA-COLA AMATIL

The Blend program has been created to inspire, support and nurture
both experienced professional and developing apprentice bartenders
alike.The program is led by bar industry innovators, mentors and master
blenders, designed to aid, support and share in the development of
bartenders’ careers and journeys.

f

Design all print assets to launch the brand creating a
upmarket current asthetic condusive to cocktail bars “trendy
vibe"”. As the portfolio of brands varied from North American to
Japanese, the asthetic was kept to the ‘classic vintage barrel” look
and feel .
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60ML KNOB CREEK RYE
10ML SIMPLE SYRUP
2 DASHES OF AROMATIC BITTERS

STIR WITH ICE AND STRAIN
ON FRESH ICE

ROCKS/OLD FASHIONED

ORANGE TWIST
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32 page booklet showcasing 10 North American cocktails and the history of them.
BRIEF Create a bible for bartenders using the brand cocktail recipes, ‘cool
trendy vintage vibe’




Created by

The Blend vongratulates Will Sleeman for winning
‘Rookie of the Year® at Australian Bar awards 2015!

IN 2015
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IS EXCITED TO ANNOUNCE

THE LAUNCH OF

TUBLE,

THE BLEND PROGRAM HAS BEEN CREATED TO INSPIRE,
SUPPORT AND NURTURE BOTH EXPERIENCED
PROFESSIONAL AND DEVELOPING APPRENTICE
BARTENDERS ALIKE. THE PROGRAM IS LEAD BY BAR
INDUSTRY INNOVATORS, MENTORS AND MASTER
BLENDERS, DESIGNED TO AID, SUPPORT AND SHARE IN THE
DEVELOPMENT OF BARTENDERS CAREERS AND JOURNEYS.

FINALISTS;

James Pennefather, Bobeche rl‘ I I I“
Thalita Alves, The Gresham /il_41 \ I )
) l 404

Will Sleeman, Black Pearl

Dale Schoon, Earl’s Juke Joint

Brendan Grey, Mechanics Institute

Mattia Arnaboldi, Stitch BECOME A MEMBER TODAY

Emma Lancaster, Less Than Zero www.the blend.com.au
Shay Chamberlain, Bulletin Place

SUNTORY

Editorial for Bartender Magazine on behalf of Beam Suntory 2015
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BECOME!

AUCHENTOSHAN PrRESENTS
DISTILLED DIFFERENT

AUSTRALIA'S BEST BAR TEAMS’ MEET

<> WHAT’S IN FOR YOU (>
(...other than a modelling career and trip to Glasgow
with your bar team)?

<00 You will receive dedicated training for your team on
with our Ambassadors

<(0> We'll make you famous with coverage in the media

50% -Your team’s Distiller Different cocktail <2

25% -Your team’s Distilled Different story — the cocktail, your venue, your team

25% -Your Team’s Distiller Different visuals — aesthetics and posts to your socials

TO ENTER
visit www.the-blend.com.au

Enter for your chance
to travel to Glasgow
to visit the home of

AUCHENTOSHAN'

COCKTA\LS AUCHENTOSHAN

DISTI DIFFERENT
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Auchentoshan American Oak
“Distilled & Mixed Different”

A DIFFERENT THYME

FIGNATIUS SCOT

TOASTED OAK

Artists and Bartenders were given the opportunity as a team to craft a unique cocktail using
Auchentoshan American Oak for their chance to win a trip to Glasgow.

BRIEF  Work with Auchentoshan Global assets to create the artist booklet, trade presenter
and cocktail card. This was a National roll out which equated to a 15% increase in
sales of Auchentoshan American Oak over the four months the campaign ran for.




In Celebration of its 200 years, Laphroaig was holding a smoke on the water whisky pop up event.
BRIEF Create campaign to advertise the event. EDM /facebook/print assets
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Canadian Club Bad Sweater Social Invitation.
Christmas in July, bartender dinner- Busby Bar.




Makers Mark Christmas Card




THE ART OF JAPANESE

Advert!smentfor Bartender INSPIRED BY NATURE. MASTERED BY ARTISANS.
Magazine, Barfly Magazine.

BRIEF Work with Hibiki global

brand assets to design

Ad for Suntory Hibiki Harmony C
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