
Getting it Presentation Perfect – Our Top Tips Uncovered 

Every day, we’re bombarded with visual messages – colours, shapes and text. So, how do you make 

your product stand out boldly from the rest?  

Here at [company name], we are experts in brand design and development. Over the years, we’ve 

gathered a collection of top tips for successful product presentation. We’ve singled out a few for you 

here. 

UNCOVER YOUR CONSUMER 

Think about your ideal consumer. Strip off the layers. Are they young, trendy and a tad bohemian? 

Or perhaps mature, conservative and intellectual? What do they have for breakfast? What do they 

do in their spare time? What do they want and need? Also consider the groups they mingle with – 

families, clubs, societies and sports teams. These groups inform, inspire and influence their values 

and behaviour.  

UNCOVER YOUR PRODUCT 

What does your product do – or, more importantly, what does your product do better than similar 

products on the market? Perhaps it offers a unique combination of features; maybe it is competitive 

on price. Which aspects are the ones your ideal consumer will leap at and grab with both hands? 

Think large – the aspects that matter may vary from one region to another. And remember to 

consider the obvious. The mundane feature just below the surface could be the solution your ideal 

consumer has been looking for. 

THEN WRAP IT ALL UP 

Great brand design is all about wrapping up this information the right way, getting your product 

presentation perfect for your ideal consumer. The trick is to catch their eye and let them know at a 

glance what your product is about … otherwise they’ll move on. Keep it simple, but include the 

information that counts: tell them what the product is, what it does and how, as well as any 

regulatory details, of course.  

There’s so much more we could tell you, but let’s wrap up for now. Next time, we’ll look at the best 

ways of promoting your product to your ideal consumer. 

If you’d like to chat about wrapping up your product’s potential, drop us a line and one of our team 

will be in touch. 

Not a wrap fan? Just click here to unsubscribe. 

 

 

 


